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Strategy Analytics
ACADEMIC AREA : STRATEGY AND INNOVATION
PROGRAMME : HBBA!PGE | UGTC LEVEL 4 PGE
PERIOD ;AL
COORDINATOR & Dr. Andre NEMEH
INSTRUGTOR(S) + Dr. Andrs NEMEH
CONTACTHOURS ;30 hours
STUDY TIME + null proparation,
CREDITS : GECTS
PRE-REQUISITE MODULES

MODULE DESCRIPTION :
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The prior succasstul compistion of all courses and modules of the frst year of PGE programme is an obigalory prarequist for this
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how and why.

whathar a given analysis has merd of nat.

CONTRIBUTION TO PROGRAMME LEARNING OBJECTIVES :
- Demonstrate a key sxperiise and a dasp undarstanding of he CoNcepls, Methods and techniquss in a spectic Industral sector of
speciaization.o provide nspiralion and valus ko tho busingss commundy

MODULE INTENDED LEARNING OUTCOMES (ILOS) :

Rloasn with data from sampla 1o populaton

methed &

Understand Snear ragression as a fundamentl descriptive tool

TOPICS COVERED
The Reles of Datla and Preciciive Analytics in Busnass

Reascning with Data
Reascning from Samge fo Popuiaian

Linear Ragression a5 a Fundamantal Descripte Tool

‘Cormaiation vs. Causaley in Aegrassion Analysis
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. MARKETING ANALYTICS

ACADEMIC AREA MARKETING
PROGRAMME HBBA/PGE/UGTC LEVEL 4 PGE
PERIOD JFALL
‘COORDINATOR : PROF. BALAJI MAKAM
INSTRUCTOR (S} PROF. BALAJI MAKAM
CONTACT DETAILS  : Balafimakam@yrennes-sb com (fix appointment before meefing)
'CONTACT HOURS + 30 HOURS
STUDY TIME 75 HOURS (cass preparation, homework, project, and assessments)

PRE-REQUISITE MODULES:
Students are expected to be familer with concepts of basic marketing and quantitatve research methods
{e.g. hypothesis tests, disribution).

MODULE DESCRIPTION:
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an introduction to marketing analyt

. i analyzing

. d that are generally
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2. Collect identify, and analyze marketing data.
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4. Interprel the analysis results to oblain insightful solutions.
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ACADEMIC AREA © SUPPLY CHAIN MANAGEMENT AND INFORMATION SYSTEMS
PROGRAMME : HBBA/PGE UGTC LEVEL 4 PGE
PERIOD : FALL
COORDINATOR © Mr. Had] BARKAT
. DrYiLY

INSTRUCTOR(S) * Mr. Anup MAHARANA

Mr. Amaud POISSON

. KAT

CONTACTHOURS  : 15 hours
STUDY TME © 60 hours h he rk and
CcREDITS : 3ECTS
PRE-REQUISITE MODULES :
[
MODULE DESCRIPTION :
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https://pastel.diplomatie.gouv.fr/etudesenfrance/dyn/public/authentification/login.html?codeLangue=EN
(Crous ) 24 PECRI%S]  https://www.visale.fr
(Crous ) REEAEZZ 4% * https://www.visale.fr MesServices.etudiant.gouv.fr

(Crous) FEEMRRE  https://www.assurances-etudiants.com/en/184-my-account.html

(Crous) #BTEER : accommodation@rennes-sh.com
(R ) #EER 24 © https://rise.rennes-sb.com/#

(EF7) {Z55 ¢ aloha@rennes-sb.com
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